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1. Basic concepts in innovation and types of new products.  

2. The roles of marketing and design in new product development.  

3. Innovation in services. 

4. Innovation in the international markets. 

5. Business to business (B2B) market and the business buying behaviour. 

6. Competitive advantage, competitor analysis and competitive strategies. 

7. Product promotion using personal sales and business administration. 

8. Wholesaler marketing decisions. 

9. Customer satisfaction as marketing message. 

10. Sportsmen and sport facilities as marketing medium. 

11. On-line marketing. 

12. Strategies in services marketing. 

13. Corporate culture in mixed companies and Public Relations. 

14. Promotion of corporate culture through internal channels. 

15. Legal forms of business organisations. 

16. Marketing research vs. market research. 

17. Management of risks in international markets. 

18. Specific risks on the EU markets. 

19. Sales diagnostic. 

20. Temporal constraints on the value of the money. 

21. Models of the mixed economy. 

22. The revenue as economic phenomenon. 

23. Law of Diminishing Marginal Utility. 

24. Administrative measures handling natural monopolies. 

25. Marginal demand and evolution of consumption. 

26. Categories translated institutions.  

27. Neoliberalism- monetarist concept. 

28. Post-Keynesian theory in international trade reforms. 

29. Methods to establish currency rates. 

30. The Heckscher-Ohlin neoclassical model. 

31. The balance of the national economy. 

32. Globalisation in the labour market. 

33. Money production and money supply. 

34. Seigniorage and tax inflation. 

35. Sources of competitive advantage. 

36. Secondary distribution of income. 
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