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Marketing research, Research methodology, Managerial economics

1. The approach and definition of the marketing research problem, the research process
2. Modeling the research plan, sampling, questionnaire design
3. Typology of research methods by research methodology and by the research problem
4. Multidimensional data analysis, linear and logistic regression 
5. Qualitative marketing research methods
6. Marketing research experiments
7. Media and advertisement research
8. Price researches
9. Strategies and methods of price optimization
10. Econometrical models in decision support
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