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Lista de lucriri in domeniul de stiinta definit de disciplinele din postul scos

Ia concurs

NUMELE SI PRENUMELE: Kadar Beata

A. Teza de doctorat:

Corelatia Intre experientele de marketing ale invatamantului superior si ale
pietei fortei de muncé din Roménia — Ardeal

B. Carti publicate

C. Lucrari stiintifice publicate

1.

1.

Lucriri stiintifice publicate in reviste:

Kadar Beata, Szabd Zoltan — Higher education learning outcome and its aplicability on
the labour market, In Acta Carolus Robertus, Vol. 8, nr. 1., Liceum kiad6, Eger, 2018,
103-114.

Kadar Beata - Including labour market proposals in higher education offers, In Acta
Oeconomica Universitatis Selye, International scientific journal, Vol. 6, No. 2.,
Komarno, 2017, 89-100.

Ké4dar Beata - Az erdélyi magyar felsboktatas és a munkaerdpiac kapcsolata. In: Opus
et Educatio; Vol 5, No 2 (2018): 17. szam ISSN 2064-9908.

K4dar Beata - A munkaerdpiaci javaslatok érvényesiilése a felsboktatési kindlatban. In:
Educatio, Vol. 27, no 2 (2018) pp. 316-322, DOI: 10.1556/2063.27.2018.2.12

Lucriri stiintifice publicate in cirti:

Reicher Regina Zsuzsanna, Kadar Beata - Thinking Together: INTERACTION OF THE
HIGHER EDUCATION AND THE CORPORATE SECTOR, in: Reicher Regina
Zsuzsanna, Kozma Timea, Varga Erika (szerk.) Thinking Together. 151 p. Budapest:
Obudai Egyetem, 2017. pp. 29-43. (1.) (ISBN:978-963-449-033-3; 978-963-449-034-0)

Lucriri stiintifice publicate in volumele manifestarilor stiintifice

Ké4dar Bedta, Reicher Regina Zsuzsdnna: Education Supported by SME vs. SME
Supported by Education, in PROCEEDINGS of FIKUSZ 2016, ISBN: 978-963-449-
012-8, pg. 73-79



2. Kadar Beata - A beiskolazasi marketingtevékenység eredményességének vizsgalata a

Sapientia EMTE Csikszeredai kara esetében, Nyitra, 2016 - Legal, economic,
managerial and environmental aspects of performance competencies by local
authorities, ISBN 978-80-552-1614-0, pg. 125-132

Kéadar Beata - The brand personality of the Sapientia Hungarian University of
Transylvania, in International Journal of Business and Management Studies Vol 5, no
1,2013. ISSN: 1309-8047 (Online), pg. 81-91

Kadar Beéta - Conscious Marketing Communication in higher education, Or on which
distinctive features should build its marketing a small town university from
Transylvania, in Breakthrough Points of World Economy in the 21st Century ISBN
978-963-269-319-4, Godolls, 2012, pg. 99-105

D. Traduceri de cérti, capitole de carti, alte lucriri stiintifice

E. Editare, coordonare de volume

L.

Kadar, Beata — Lazar, Ede (editors): Economical environment changes in the
Carpatian Basin Sapientia Hungarian University of Transylvania Faculty of
Economic and Human Sciences, Miercurea-Ciuc., ISBN 978-606-661-017-9, Status
Publishing House, Csikszereda, 2014

F. Brevete de inventii si alte titluri de proprietate

G. Contracte de cercetare (mentionati calitatea de director sau membru)

L.

Dr. Lazar Ede, Kadar Beata, Tanczos Levente — Jozsef - Inovatii de marketing 1n
industria alimentard a Tinutului Secuiesc, 2013, finantat de KPI (membru)

Dr. Elek Sandor, Dr. Gyorgy Ottilia, Dr. Illyés Laszl6 és Dr. Péter E. Katalin -
Csaladi gazdasagok Székelyfoldon, 2009- 2010, finantat de KPI (membru)

Dr. Bakacsi Gyula, Kadar Bedata, et al. - A roméaniai magyar kozép- €s felséfoku
oktatas helyzete gazdasagi és tarsadalmi kontextusban, 2010, finantat de OTP Bank
Hungary (membru)

H. Creatia artistica
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